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Our Services

Allume Academy™

On-demand, eLearning curriculum w/ certifications

Private Workshops
Private, hands-on learning
+ Founder & CEO * VP Operations
* Top 100 Retail Influencer, + eCommerce instructional design ™
educator, advisor, and Co-Host of expert and seasoned eCommerce Al |Ume ASSGmbly
the CPG Guys Podcast leader
+ Formerldeoclick, Amazon, Disney * Former Blue Wheel, Ideoclick,
Consumer Products, Target E‘lords,from' Beauty.com, Managed share groups for manufacturer and retailers
uenile.com
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https://www.linkedin.com/in/melissa-ardavany-a9525215/
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Shopper Trend
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Olaplex Bond
$2; Maintenance Liter
Q $50- 8100 Exclusive Set | No.
O over$100 $192.00
OLAPLEX
(87)

Free shipping

The new digital shelf
Image search, specifically, Google search, is
used over 10 billion times per month foritem "% L
identification, shopping, research, homework

help, and more.

74% of Gen Z uses TikTok search, and 51% of
Gen Z prefer it over Google as their default
search engine.

Takeaway: eCommerce retailer digital shelves are only part of
the equation. Brands have a whole new digital shelves to
contend with, such as Google Shopping and Tiktok. These new
“shelves” requires new capabilities and resources to manage.

Sources: Google, Tiktok
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IS)mifNet 8.5 fl oz | omiiNet | floz 1

Olaplex Bonding Oil, No. 7 - 30
mi

Olaplex No. 5 Bond Maintenance

Google Image Search
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P00 8.502 Condition Duo
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] Prenatal One
Multivitamin
Rainbow Sy uperfoods Blend & Probio!
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ishes Mo’ Health &8a0y5
f ""‘OFm nt with folate, calcium and it

4]
@ Gluten Free 2
90Tablets | Multivitamin Supplement

Olaplex Hair Repair >

Treatment System w
Kit] Full-Size No.O.
$4650 $ .
OLAPLEX D
TikTok Search
Free shipping Fi
Detaiis ~
Ingredients ~
Supplement Facts
QLA | Serving Size 1 Tablet
i % DV For 2
n
Amount Per Serving Wumeg
Vitamin A {as beta-carotene) 1305 mcg 100%
Vitamin C (as ascorbic acid) 65 mg 4%
Claplex B | Vitamin D (as ergocalciferol) 75 mcg T00%
shampeq | Vitamin E (as d-alpha tocopheryl succinate) 9.5 mg 50%
33802Q | Fitamin K (as phytonadione) 30 meg 100%
4 Thiamin {as thiamin mononitrate) 8 mg 571%
A Riboflavin (vitamin B2) 8 mg 500%
Niacin (as niacinamide) 18 mg 100%
Vitamin BG (as pyridoxine hydrochloride) 10 mg 500%
Folate (as Tolic acid) 600 mcg DFE 100%
(360 mcg folic acid)
Vitamin B12 (as methylcobalamin) 9 meg 21%
Biotin 35 meg 100%
Pantothenic Acid (as calcium pantothenate) 10 mg 183%
Choline (as choline b 55 mg 10%
Calcium  (as calcwurn cit rate) 1 50 mg 4%
5 27 mg 100%
mcg 100%
13%
100%
100%

T00%
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https://www.tiktok.com/@thefertilitynut/video/6991948292821093637?q=rainbow%20light%20vitamins&t=1693436539276

Have you tried our

eCommerce Retailer Trend Virtual Try-On?
FORFEIT FRICTION

Al/AR/VR-Assisted shopping

59% of shoppers feel dissatisfied with an item SR Ty O WANNAXVal..
they shopped for online because it looked &

different on them than they expected. What's S\ VLENTINO
more, 61% of consumers prefer retailers with Ry

AR experiences, and 71% of consumers say '

they would shop more if they used AR. uzery 4 Y [———

Companies like Google (virtual try-on), Snapchat (launching a “shopping suite”
with try on tools), Fit Analytics (predictive sizing) are aggressively getting into
the game to help remove friction for shoppers.

Takeaway: Brands that partner with retailers and tech providers experimenting in this space will have a
competitive edge. Consider your category and shopper. Are AR/VR/Al assisted shopping experiences
useful for your shoppers? Why or why not?

AAllume Group Sources: Modern Retail ©2023 ALLUME GROUP | Page 6



Manufacturer Trends

L ]
Connected Commerce
Perfecting and optimizing the traditional
eCommerce digital shelf (Amazon, Walmart.com,
etc.) is a thing of the past. W feer '
ek

. . ) M)i:ZFERVESDE:rTaT"AqI:I.gl',S Ahwt cumm“itv T
Brands turn their focus to the entire shopperjourney
across discovery, activation, and fulfillment, including ways to engage in social Hey friends, welcomne to rWyzeCam! This is
listening, social brand engagement, and post-purchase experience. a community of tinkerers, helpers, and

dreamers that are united by products from
a Seattle-based startup that aims to make

Through social listening and mining customer review data, Bayer identified that
amazing technology accessible to anyone

traditional Alka Seltzer is often used as a hangover cure, and thus Alka Seltzer

and ever yune

Hangover was born. Wyze, an electronics brand, uses Fix It Friday on Reddit to i
communicate with their users and fanbase to identify and roll out new products and
features.

71.3k s 74 Top 5%

Takeaway: Brands that find ways to connect with consumers post-purchase will
identify growth opportunities AND drive loyalty.

AAllume Group ©2023 ALLUME GROUP | Page 7



Amazon Q2 Recap & Trends

« Performance beat expectations

* Free cash flow rebounding

« Advertising growth accelerating

« AWS growth slowed...yet Amazon increased
iInvestments

* Grocery wasn't a story

Takeaway: Amazon's focus on profit continues, so
brands should expect more challenges ahead on
mutual profitability. Additionally, we can expect to
see more from Amazon on Al more visibly impacting

shopping.

@AHUI’DC GIFOUD Sources: Amazon's Earnings Report

“What we're doing is democratizing access to generative
Al, lowering the cost of training and running models,
enabling access to large language model of choice instead
of there only being one option, making it simpler for
companies of all sizes and technical acumen to customize
their own large language model and build generative Al
applications in a secure and enterprise-grade fashion.

These are all part of making generative Al accessible to
everybody and very much what AWS has been doing for

technology infrastructure over the last 17 years.”
- Amazon President and CEO Andy Jassy
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Shopper Trends

» Google unveils a new virtual try-on

feature for apparel as it tries to
fend off competition in shopping -
Modern Retail

» Connecting the Dots Trends
Report - GWI

e Survey: 51% of Gen Z women
prefer TikTok, not Google, for
search

Manufacturer Trends

Consumer Goods Industry Insights
Report

eCommerce Retailer Trends

Surprising Ways Al is Transforming
the eCommerce Industry in 2023 -
Analytics Insight

Grocers Tap Contextual Commerce in
Bid to Grow Digital Engagement

Amazon Trends

*  Amazon Q2 2023 Earnings Call
Transcript - The Motley Fool

* Allume Group Amazon Q2 2023
Earnings HotTake

» Jason & Scot Show - Amazon Q2
2023 earnings recap
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https://www.modernretail.co/technology/google-unveils-a-new-virtual-try-on-feature-for-apparel-as-it-tries-to-fend-off-competition-in-shopping/
https://www.modernretail.co/technology/google-unveils-a-new-virtual-try-on-feature-for-apparel-as-it-tries-to-fend-off-competition-in-shopping/
https://www.modernretail.co/technology/google-unveils-a-new-virtual-try-on-feature-for-apparel-as-it-tries-to-fend-off-competition-in-shopping/
https://www.gwi.com/connecting-the-dots
https://www.gwi.com/connecting-the-dots
https://searchengineland.com/gen-z-tiktok-google-search-survey-431345
https://searchengineland.com/gen-z-tiktok-google-search-survey-431345
https://searchengineland.com/gen-z-tiktok-google-search-survey-431345
https://www.analyticsinsight.net/surprising-ways-ai-is-transforming-the-ecommerce-industry-in-2023/
https://www.analyticsinsight.net/surprising-ways-ai-is-transforming-the-ecommerce-industry-in-2023/
https://www.pymnts.com/news/retail/2023/grocers-tap-contextual-commerce-in-bid-to-grow-digital-engagement/
https://www.pymnts.com/news/retail/2023/grocers-tap-contextual-commerce-in-bid-to-grow-digital-engagement/
https://www.salesforce.com/resources/research-reports/consumer-goods-insights-report/
https://www.salesforce.com/resources/research-reports/consumer-goods-insights-report/
https://www.fool.com/earnings/call-transcripts/2023/08/03/amazoncom-amzn-q2-2023-earnings-call-transcript/
https://www.fool.com/earnings/call-transcripts/2023/08/03/amazoncom-amzn-q2-2023-earnings-call-transcript/
https://www.linkedin.com/feed/update/urn:li:activity:7094395194166390784?updateEntityUrn=urn%3Ali%3Afs_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A7094395194166390784%29
https://www.linkedin.com/feed/update/urn:li:activity:7094395194166390784?updateEntityUrn=urn%3Ali%3Afs_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A7094395194166390784%29
https://retailgeek.com/jason-scot-show-episode-308-amazon-q2-earnings/
https://retailgeek.com/jason-scot-show-episode-308-amazon-q2-earnings/
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